ENAVEK 2014-2020

ENIXEIPHZIAKO NMPOrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

3 Epyanelodnkn
AVTaywVIOTIKOTNTAS

MMA MIKPEZ & MOAY MIKPEZ EMNIXEIPHZEIZ

H enixeipnon BIO IEPAMETPA OE nou &€dpelsl otnv nepipepeia Kpntng evraxbnke otn Opacn «EpyaAegiobnkn
AvTaywVvioTIkOTNTAac» npolnoAoyiopou 400 ekar. Eupw. H dpaon otoxevel otn BeATiwon TNG avTaywvioTIKOTATAG
TWV HIKPWV KAl NOAU HIKPpWV EMIXEIPNOEWY, €NEVOUOVTAC OTOV MNAPAYWYIKO €KOUYXPOVIOWMO TOUG, TNV UIOBETNON
ouoTNPATWV Tunonoinong & nioTonoinong, kabwc kai o branding kar Yn@iakn npoBoAn.

O OuVvVOoAIKOC mpoUnoAoyIoNOG TNG enevduong eival 43.260,00€ ek Twv onoiwv n dnuocia dandavn avePXeTal O€
21.630,00€ kar ouyxpnuatodoTteital and Tnv EAAGda kal To Eupwnaikd Tapeio Mepipepeiakng Avantu&énc Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE NPoG XpnHAaTod0TNOoN Kal uAonoigital, nepiAagpavel enevoUOEIG
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuata - EEonAiopog

v MioTonoinon MpoiovTwy — Ynnpeoiwv — Aladikaoiwyv

v Zuokeuaoia - ETikéTa - Branding

v Wnoeiakn MpoBoAn

v MeTa@opika peaa

v/ MIoB0oAoyIkO kKOOTOG £pyalopevwy (VEO NPOowNIKO)

MEow TNG CUHHETOXNG 0TN Apdacn, N ENIXEipNoN NETUXE:

v BeEATiWON TNG avTAywvVIoOTIKOTNTAG TNG

v/ au&non Tng kepdogopiag TnG

v/ gvioxuon TnG eEWOTPEPEIAC

v/ ENEKTAON TNG Ayopdc KE Tn NpooBnkn VEWV NPoiovTwyv & UnNnpeCinV
v €Eao@aAion uwnAOTEPNG NOIOTNTAG NPOoiovVTa & UNNPETIES

v/ au&non TNG napaywylkotTnTac & BeATiwon AsIToupyikwv d81adIKaoiwV
v/ gvioxuon TNG ENIXEIPNUATIKOTNTAG

v/ dnuioupyia / dlaTrpnon NoloTIKwV BECEwV epyaaiag

v AAAO

Me Tn oupBoAn Tou EMAVEK evioxUBnkKe n enixeipnon ano@epovTacg opeAN 0TNV AvTaywvIoTIKOTNTA TNG XWPAS KAabwg

Kal oTnV TOMIKN OIKOVOoia.
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EIAIKH TPAMMATEIA AIAXEIPIZHZ

Eupwnaikn ‘Evwaon NMPOrPAMMATQN ETNA, TE & EKT avantuén - epyacia - aAAnAeyyun

i R EIAIKH YTHPEZIA AIAXEIPIZHE EMAVEK
Eupwnaiko Tapelo
Mepipepelakng Avantuéng

Me tn ouyxpnpatoddétnon tns EAAAdas Kal tns Eupwnaikns Evwons
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